
C R E A T I V E  B R I E F

Client/brand 

Why are we branding?

Who are we branding to (who is your target audience)?

What do they currently think?

What would we like them to think?

What is the single, most persuasive idea we can convey? *

Why should they believe it?

Any creative guidelines/mandatories?

Please return to lee@logohammer.com

https://www.logohammer.com/
mail to: lee@logohammer.com
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