
Creative Standards Guide

Our goal in creating this style guide 

is to help you understand and 

implement our brand in a cohesive 

and efficient manner.

Version 1.0 • May 2016



The guidelines established within this document are not intended to 

inhibit, but to improve the overall creative communication process. 

By following them, the materials you create will serve to reinforce 

the company’s mission and vision—and ensure that these principles 

appeal to, and are easily understood by, your intended audience.

 —Thank you  



3

4............................................................................ The Vertical Capital Income Fund Logo

5............................................................................ Logo Size and Special Usage

6............................................................................ ��Appropriate Use of Clear Space

7............................................................................. The “I” Icon

8............................................................................ �Logo No-No’s

9............................................................................ Using the Logo with Photography

10........................................................................ Pantone® Color Palette 

11......................................................................... 4-color, RGB and Hex Values

12......................................................................... Typeface and Font

13......................................................................... �Bullets, Disclaimers and Legal

14........................................................................ Graphic Templates

15......................................................................... Elements of Style

16........................................................................ Photography

17......................................................................... Giving Vertical a Voice

18........................................................................ PowerPoint style

20........................................................................ Co-branded Marketing

21......................................................................... Whom Should I Contact with Questions?

Table of Contents



4

5405

K

7536

The Vertical Capital 
Income Fund Logo

Pantone® Colors

The Vertical Capital Income Fund corporate logo is composed as shown above. When the corporate 

logo is shown in color, the correct use of color should always be PMS 5405 blue and PMS 7536 tan, 

both 100%.

Both a positive and negative version of the logo are available and approved for use as shown above.

No color substitutions or other 

combinations of colors other than those 

provided herein, are approved for use.

Please refer to the Vertical Brand 

Color Palette section for the optimum 

4-color process, HEX and RGB mixes, 

depending on your intended use. 

Back to  
Table of Contents
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Logo Size and  
Special Usage

As a general rule, the Vertical Capital Income Fund logo should not be less than approximately 

1-1/4” wide and 3/8” tall from the baseline of capital income fund to the top of the “I” in the 

word Vertical.

However, special applications are sometimes necessary. This is especially so in the case of 

premium items and advertising specialties.

Awkward space for the logo?
If it becomes necessary to use the logo in a square or circular space, then an alternate lock-up of 

the logo is acceptable for this purpose. This arrangement is shown to the left.

In general usage, the Vertical Capital 

Income Fund logo should not be less 

than 3/8” deep.

For sizes smaller than 3/4” wide, please 

consult the Creative Department for 

production-ready art.

1.27"

.375"

Back to  
Table of Contents
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Appropriate Use of 
Clear Space

As a Rule of Thumb, the ideal clear 

space around the Vertical Capital 

Income Fund logo, or its abbreviated 

special-use sibling, should be one “C” 

space around the logo.

This is also the minimum distance 

between the logo and any surrounding 

edges.

Back to  
Table of Contents
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The “I” Icon

Within reason, there is a certain degree of creative freedom available to you when the Vertical “I” 

icon is used as a graphic element within your design. A few examples for consideration are shown 

below and on page 5.

The Vertical Capital Income Fund “I” 

icon is never to be used in lieu of the  

full logo for all marketing or  

branding purposes.

However, this icon may be used as a 

design element when appropriate. 

The examples shown at right are by no 

means an exhaustive list of how this 

icon may be used as a design element.

As a Rule of Thumb, your use should 

answer the following two questions.

Is it thoughtfully used with good 
design in mind?

If it is being used to perform a specific 
task, such as text bullets, does the 
execution actually work?  

An element to fill awkward spaces. 

A favicon on the website.

Back to  
Table of Contents
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Logo No-No’s

The Vertical Capital Income Fund logos 
are not to be altered in any way.

A few examples of improper logo 

usage may be seen at right.

	� Examples of Changes in Color Use

	�Examples of Adding to and Subtracting From

	�Manually Typeset Logo & Incorrect Typeface

VERTICAL
CAPITAL INCOME FUND

Vertical Capital Income Fund

The word “Vertical” is PMS 5405, 

except for the “I” which is 100% PMS 

7536 tan.

Correct

Incorrect

Wrong colors from legitimate 
color palette.

Right blue but on wrong character, 
mixed with monochrome version.

Color substitution not acceptable.

Back to  
Table of Contents
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Using the Logo with 
Photography

Sometimes it is necessary for the logo 

to be placed atop a background image, 

field of color, or complex pattern. 

It is appropriate to do so, provided 

that the legibility of the logo is not 

compromised. Correct versus incorrect 

usage is shown at right.

	� Busy background photo hampers logo readability.

	� Not enough contrast between logo and background.

	�Complex pattern obliterates logo readability.

———————————   Versus   ———————————

Back to  
Table of Contents
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Colors

Color consistency formulas have been 

developed for ease of use throughout a 

wide range of processes and software.

Vertical’s supporting color palette presents a balance between somewhat saturated to more 

muted hues and warm and cool. These colors have been selected both as a reflection of Vertical’s 

positioning as a contemporary leader providing financial advisors and investors with access to 

specialized strategies and unique structures for building and growing better portfolios.

The supporting palette may be used throughout collateral as needed for emphasizing information 

and building charts. 

If color use will not be achieved using spot color, please refer to the chart that follows for 

the appropriate 4-color process mix, RGB values and Web Hex number to maintain brand 

consistency. 

5405 7536

7531

5417572

5763

5265

WG67595

5777

5555

Pantone® Primary Color Palette

Pantone® Supporting Color Palette

The Vertical Capital Income Fund logo-mark consists of 

PMS 5405 blue, and 7536 tan. These two colors would 

be considered our signature colors and, therefore, are 

considered our primary color palette.

7407

Back to  
Table of Contents



11

4-color, RGB and Hex Values

5405
C	=	73
M	=	47
Y	 =	33
K	 =	7

R	 =	80
G	=	116
B	 =	138

Hex # 50748a

7536
C	=	36
M	=	32
Y	 =	48
K	 =	1

R	 =	168
G	=	159
B	 =	136

Hex # a89f87

5763
C	=	53
M	=	38
Y	 =	79
K	 =	17

R	 =	118
G	=	123
B	 =	76

Hex # 757a4c

7531
C	=	45
M	=	49
Y	 =	59
K	 =	15

R	 =	133
G	=	115
B	 =	98

Hex # 867262

7595
C	=	38
M	=	74
Y	 =	76
K	 =	41

R	 =	111
G	=	61
B	 =	48

Hex # 6e3c2f

5555
C	=	67
M	=	35
Y	 =	56
K	 =	12

R	 =	91
G	=	127
B	 =	113

Hex # 5a7f71

Warm Grey 6
C	=	36
M	=	35
Y	 =	38
K	 =	1

R	 =	167
G	=	156
B	 =	148

Hex # A79C94

7572
C	=	22
M	=	60
Y	 =	94
K	 =	7

R	 =	188
G	=	114
B	 =	49

Hex # bc7230

5777
C	=	39
M	=	26
Y	 =	72
K	 =	2

R	 =	162
G	=	164
B	 =	102

Hex # a2a365

541
C	=	100
M	=	57
Y	 =	0
K	 =	38

R	 =	0
G	=	70
B	 =	127

Hex # 00467e

7407
C	 =	19
M	=	37
Y	 =	79
K	 =	1

R	 =	206
G	 =	160
B	 =	82

Hex # CEA052

5265
C	=	82
M	=	82
Y	 =	36
K	 =	26

R	 =	65
G	=	58
B	 =	95

Hex # 41395f

Back to  
Table of Contents
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Typeface & Font

Consistent type usage enhances the impact of Vertical’s brand identity.

The primary typeface for Vertical Capital Income Fund is Museo Sans. All weights show below 

may be utilized as needed unless another rule specifically prohibited by this creative style guide.

Fonts and Type Family Choices

Museo Sans
AaBbCcDdEeFfGgHhIiJjKkLlMmNn 
OoPpQqRrSsTtUuVvWwXxYyZz 
12345678910 !@#$%&?

ITC Garamond Condensed
AaBbCcDdEeFfGgHhIiJjKkLlMmNn 
OoPpQqRrSsTtUuVvWwXxYyZz 
12345678910 !@#$%&?

Museo Sans Regular & Regular Italic

Museo Sans Semibold & Semibold Italic

Museo Sans Bold & Bold Italic

ITC Garamond Condensed Regular & Regular Italic

ITC Garamond Condensed Bold & Bold Italic

This is an example of this typeface, ITC Garamond Condensed Regular set at 10/15, that is to say, 10 

point type size with 15 point leading — or “line space” between paragraphs.

Headlines and Subheads	

Headlines and subheads are set in 

Museo Sans Regular, Semi-bold or Bold. 

Headline A ... Museo Sans Bold (900)

Headline B ... Museo Sans Semibold (500)

Headline C ... Museo Sans Regular (300)

Subhead ... Museo Sans Semi-bold (500)

For Fact Sheets & Other financials

Museo Sans (100)

Univers family

Avenir family

PowerPoint Presentations:

Calibri or Calibri Bold

Body Copy	

Body copy is set in ITC Garamond Condensed. Garamond 

is a serif typeface, and as such, lends itself to easier reading, 

since the serifs carry the eye through each letter, word and 

so forth.

Typically, body copy set in Garamond Condensed 

appears as 10-point type with 15-point leading. 

PowerPoint Presentations:

Calibri or Calibri Italic

Back to  
Table of Contents
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Legal Copy & Typography

Bulleted Text Style

FINRA Guidelines 	

As directed and recommended by 

FINRA, legal copy must “appear” to 

be the same size and, in most cases, 

weight, as the predominant typeface 

appearing on the  same page. Usually 

this stipulation refers to the size and 

weight of the body copy.

• Item on line one

– Item on line two

• Item on line one

– Item on line two

Bullets, Disclaimers 
and Legal 

Museo Sans Regular typeface is indicated for disclaimers and other legal text because sans-serif 

typefaces “optically” appear larger than the same text set in a serif type face. In the examples 

below, both legal excerpts are set in 10-point type with 15-point leading. However, as you can see, 

the sans-serif examples appear slightly larger.

• �... a more detailed discussion of risks and suitability standards in 

your state.

NEITHER THE ATTORNEY GENERAL ...

• ��... a more detailed discussion of risks and suitability standards in your state.

NEITHER THE ATTORNEY GENERAL ...

The Vertical Capital Income Fund default bullet style is simply a standard bullet. The next line is a 

standard “en” dash.

Round bullets can easily be accessed by in InDesign, pressing the keyboard combination OPTION+8 

on a Macintosh or by first pressing then holding the Alt key and entering 0149 (Alt+0+149) on a PC 

running Windows 7.0, 8.1 or 10.

En dashes can easily be accessed by in InDesign, pressing the keyboard combination OPTION+ “–” 

on a Macintosh or a PC hold the Control key and type the minus sign (specifically, the one on the 

numeric keypad to the right; this shortcut will not work with the one at the top of the keyboard).

As you can see by the example at left, adding colored bullets to your list creates visual interest 

and aids in readability.

Mac OS
Option+8

Windows
Alt+0+149

Back to  
Table of Contents
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Graphic Templates

Examples of approved templates are shown below. While template creation is ongoing, the 

following miscellaneous templates are currently available for use:  

What Templates Are Available?Approved templates are located on the 

Share drive and housed in the 

“Templates” folder within the (7) 

Standards folder.

Share  (7) Standards  TEMPLATES    
• VERTICAL TEMPLATES 

Additional templates will be 
added to the directory as they 
are approved for use.

General “fact sheet” and  
quarterly reports

February	19,	2016		|	3549-1		|		For	Financial	Professional	Use	Only	 2	

A	Unique	Fund	for	a		
Unique	Opportunity	

Purchase	securiYes	at	a	discount	

Limited	compeYYon	among	purchasers	

Clear	understanding	of	collateral	value	and	repayment	risks	

Well-defined	exit	strategy	for	individual	holdings	

1	For	Financial	Professional	Use	Only	 ©	2016	Provasi	Capital	Partners	MEMBER	FINRA/SIPC		|		3549-1	
XXXX-NLDxx/xx/xxxx	

A	Unique	Source	of	Income	for	
Today’s	Diversified	PorSolios	

First	Quarter	2016	

General Use 
PowerPoint  Template

Fund Facts
Primary Prospectus index Barclays capital U.S. MBS Index
Secondary Prospectus Index Barclays Aggregate Bond Index
Investment Adviser Behringer Advisors 
Portfolio managers David S. Aisner / Robert B. Chapman

Inception Date December 31, 2011

Fund Assets Under Management $160.1 million (as of 9/30/15)

Dividend Distributions Monthly

Fiscal Year-end September 30

Prospectus Date January 31, 2015

Morningstar Category ?????

Annual Fund Operating Expenses                                         Class A
Annual management fee 1.25%
Interest payments and Fees on Borrowed Funds 0.06%
Other expenses 1.01%

Total Annual Fund Operating Expenses 2.32%

Fee waiver and reimbursement (0.41%)

Total Annual Expenses (after fee waiver and reimbursement) 1.91%
For more information about Vertical 
Capital Income Fund, please contact 
your financial advisor or call Provasi 
Capital Partners LP at 866.655.3600. 
Additional details about this investment  
opportunity, including a copy of the  
fund’s current prospectus, can be 
found at provasicapital.com or 
insigniafunds.com. 

VCAPX

866.665.3600  |  provasicapital.com

Product Overview
Investment Objective & Strategy
Vertical Capital Income Fund (the “Fund”) seeks income from performing residential whole 
mortgage notes. Because these notes are purchased at a discount to their face value, the 
fund may have capital appreciation potential, and lead to an increased total return and the 
potential for downside protection.

Fund Information
Share Classes A shares
Ticker VCAPX
CUSIP XXXX
Sales Charge 4.50%

Minimum Investment $1,000

The Adviser and the Fund have entered into an expense limitation and reimbursement 
agreement under which the Adviser has agreed contractually to waive its fees and to 
pay or absorb the ordinary annual operating expenses of the Fund (including offering 
expenses, but excluding interest, brokerage commissions, acquired fund fees and 
expenses and extraordinary expenses), to the extent that they exceed 1.85% per annum 
of the Fund’s average daily net assets through at least January 31, 2016 and 2.50% 
through at least April 30, 2024.

Fund Profile
What is Vertical Capital Income Fund?
An income-oriented fund that invests in individual 
performing mortgage notes issued by banks and sold 
in the secondary marketplace.

Who manages the Fund?
A team from Behringer Advisors provides experience 
in credit analysis and real estate investment, 
development and management, with support from 
analysts with extensive origination, collateral, and 
underwriting experience in both acquisitions and 
dispositions of residential mortgages and assets. 

How can the Fund benefit investors?
Investors can benefit from a consistent stream of 
income and the potential for capital appreciation in 
a strategy with low correlation to traditional asset 
classes, serving as a new solution within a core fixed 
income portfolio. 

For Financial Professional Use Only
Fund Facts
Inception 12/30/2011
CUSIP 925-35-C104
Benchmark Barclays Capital U.S. Mortgage Backed Securities Index
Dividend frequency Seeks monthly

Fund Profile
What is Vertical Capital Income Fund?
An income-oriented fund that invests in individual 
performing mortgage notes issued by banks and sold 
in the secondary marketplace.

Who manages the Fund?
A team from Behringer Advisors provides experience 
in credit analysis and real estate investment, 
development and management, with support from 
analysts with extensive origination, collateral, and 
underwriting experience in both acquisitions and 
dispositions of residential mortgages and assets. 

How can the Fund benefit investors?
Investors can benefit from a consistent stream of 
income and the potential for capital appreciation in 
a strategy with low correlation to traditional asset 
classes, serving as a new solution within a core fixed 
income portfolio. 

Portfolio Managers
Robert J. Chapman & David F. Aisner,  
Behringer Advisors, LLC

866.665.3600  |  provasicapital.com

Quarterly Report
Objective & Strategy
Vertical Capital Income Fund (the “Fund”) seeks income from individual performing 
residential mortgage notes. Fund managers seek to purchase notes at a discount to face 
value, leading to capital appreciation potential, attractive income and the potential for 
downside protection.

Portfolio Characteristics
Total net assets $160.2 million
Number of mortgage notes 940
Total portfolio value $147,144,176
Total Unpaid balance of First Notes $180,120,934
 Collateral Gap  $32,976,757
Fund Aggregate Collateral Value $216,292,665
 Fund Loan-to-Value Ratio  68.03%
Weighted Average Maturity 5.8 years
Effective Duration 1.7 years

Cost
 $156,536

Balance
$191,618

Averages of First Notes

Collateral Value
$230,099

Dividend Distributions†

Trailing 3 months $0.1071
Trailing 1 year $0.4380
Trailing 12-month Distribution Rate 3.80%
SEC 30-Day Distribution Yield 3.68%
† SEC Yield calculated according to SEC form N-1A. The 
Adviser and the Fund have entered into an expense 
limitation agreement. The Fund’s SEC Yield without the 
expense limitation is 0.06% as of September 30, 2015 and 
3.40% as of June 30, 2015. Fund Performance

Quarter YTD 1 year 3 Year Since Inception

At NAV x.xx% 5.42% 8.86% 7.86% 8.35%

At Max Sales Load (4.50%) x.xx% 0.67% 3.97% 6.21% 7.04%

Barclays Capital U.S. MBS Index x.xx% 1.61% 3.43% 1.98% 2.33%

Barclays Capital U.S. Aggregate Bond x.xx% 1.13% 2.94% 1.71% 2.43%

S&P 500 Index -x.xx% -5.29% -0.61% 12.40% 14.34%

Past performance is neither indicative nor a guarantee of future results. The performance data 
quoted here represents past performance. Current performance may be lower or higher than the performance 
data quoted above. The investment return and principal value of an investment will fluctuate so that investor’s 
shares, when redeemed, may be worth more or less than their original cost. The Fund’s investment adviser 
has contractually agreed to reduce its fees and or absorb expenses of the Fund, at least until 1/31/17, to 
ensure that the net annual Fund operating expenses will not exceed 1.85% (excluding Acquired Fund Fees and 
Expenses), subject to possible recoupment from the Fund in future years. Without these waivers, the Fund’s 
total annual operating expenses would be 2.46%. Mutual funds involve risk including the possible loss of 
principal. Please review the Fund’s prospectus for more information regarding the Fund’s fees and expenses. 
For performance information current to the most recent month-end, please go to provasicapital.com or call 
toll-free 866.277.VCIF (8243).

3-Year Risk Measures
Statistic vs. BarCap 

MBS Index 
vs. BarCap  

US Agg

Alpha 5.49 6.43

Beta 0.94 0.82

R-squared 0.77 0.77

Standard Deviation 2.76 2.76
Data is calculated for the trailing three-year period ending 
9/30/15, using monthly portfolio returns. 

3.68%†

30-Day 
SEC Distribution 

Yield

2.76%
3-Year

Standard
Deviation

1.7years

Effective
Duration

VCAPX4Q 2015 
As of December 31, 2015

Back to  
Table of Contents
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Why invest in  
residential mortgages?

Investors may potentially benefit 
from attractive income and the 
potential for capital appreciation 
with whole residential mortgages. 

Residential mortgage notes are 
privately traded and traditionally 
inaccessible to individual 
investors. With notes secured by 
the underlying real estate and 
payments made by borrowers 
of the loans, this asset class 
offers attractive income and the 
possibility for capital appreciation. 

A first-of-its-kind mutual fund, 
Vertical Capital Income Fund offers 
a strategy with low correlation to 
traditional asset classes such as 
stocks and bonds, and can serve 
as a diversifier for core income 
portfolios and equity portfolios alike.

1

For Financial Advisor Use OnlyFor Financial Advisor Use Only Class A Shares VCAPX

Investment Opportunity in  
Residential Mortgages 

Vertical Capital Income Fund seeks to purchase individual whole residential 

mortgage loans typically sold at a discount by banks and other originators.

The Fund capitalizes on two main factors that create this opportunity:

1. Regulations Imposed on Lenders and Originators

Rigorous regulatory guidelines prohibit otherwise-sound loans from 

being sold to government-sponsored agencies like Fannie Mae, often 

due to paperwork technicalities that may occur during the origination 

process. These technicalities may include:

• Any change in personal credit rating

• Wrong dates or missing signatures

• Borrower retires between signing and note being sold

The new regulations have greatly increased the size of this specific pool 

of mortgages. According to data from Fannie Mae, in 2014 about 20 

percent of all new mortgages originated in the United States included 

such technicalities, up from five percent in 2010.*

2. Banks Selling Mortgage Notes to Institutional Investors

Banks generally earn greater profits from originating mortgages than 

from holding them to disposition or maturity. When a loan is considered 

‘agency-ineligible,’ it becomes nearly impossible for a bank to sell it 

through traditional channels, such as Fannie Mae, or to pension funds  

and endowments.

To free up capital on their balance sheets, many banks are motivated to 

sell these notes at a discount to institutional investors, mutual funds and 

high-net-worth individuals. 

*Housing Insights, published by Federal National Mortgage Association (FNMA), October 14, 
2014, p. 4; citing data from Inside Mortgage Finance.

2

For Financial Advisor Use Only

Elements of Style

Various design elements may be used 

to enhance both message and visual 

appeal. 

The example shown at right features a 

few techniques that are appropriate for 

use in the design of brand collateral.

A  Photography Bleed & Gutters

Using photography to add interest is a key element of the brand and should be featured 

whenever content permits. It is preferable to bleed photography off the trim of the 

layout. 

B  One column format

Using a one column format gives the designer a space for body copy and charts, with a 

space for sidebars and photography.  The use of white space is an important part of the 

brand whenever content allows.

C  Introduction

The introduction of a piece may use more white space and a smaller line length for the 

body copy

D  Flat & Graphic

The overall style of the new Vertical brand capitalizes on the  

updated and energetic color palette and takes a simplified  

graphic approach to convey information to the viewer. 

The use of the drop shadow, as well as other out-of-the-box  

effects in InDesign, such as bevels and glows, etc., are not  

typically used in layout and are therefore discouraged.

B

Translucence ...

Brand images such as sky and the  

Vertical Capital Income Fund “I” can be 

incorporated into brand graphics. To 

soften them so they do not distract from 

the message, use transparency.

Copy may be placed atop photography  

within your designs. To do so, this 

achieved with the use of a translucent 

color box beneath the text box. 

Any color from the approved brand 

palette may be used. Because this effect 

is photography-dependent, establishing 

a specific opacity value is not possible. 

However, starting with an opacity of 

60–65% usually puts you in the ballpark. 

The key issue with using translucence is 

always text and readability. 

C

Vertical 

pays high 

dividends

Fund  
Overview

FOR FINANCIAL ADVISOR USE ONLY

Class A Shares VCAPX

A

A

Back to  
Table of Contents
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Photography

The Vertical brand speaks to monetary growth of course, but does so in an abstract way, using 

images of home details, mortgage notes and “blue sky” imagery. Along with the ‘vertical’ lines and 

upward pointing shapes in the graphics, the images are familiar and comfortable. When possible, 

they are upward bound. 

Using images like these strongly supports Vertical’s brand — structured growth to managers, 

specialized strategies and unique ways for building and growing better portfolios. Examples from 

our corporate library are shown below.

Each program leverages the use of its own library of brand images. These images can be resourced 

from the photography drive at:

Photography  • Royalty Free Stock Photo  Chose your Fund

This section of the photography drive is broken out by Fund and theme.

Images that Support 
Our Programs in Offering

The driving theme is “structured 
growth” ... for our advisors and 
ultimately, for our investors.

Approved images from our corporate  

library are located on the photography 

drive and housed in the folder titled:

Photography/Vertical

Back to  
Table of Contents
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Important to note ...  
Vertical copy conventionally follows 

what is prescribed by the A. P. 

Stylebook. However, Vertical has 

adopted a number of non-conformities 

that contradict some guidelines 

prescribed within the A. P. Stylebook.

Please contact Lisa Hubert for the 

current and most complete guide to 

Vertical’s copy standards at  

lhubert@provasimail . com

 or by calling 469.341.2318.

Tone and Voice

Whenever possible, maintain an active voice in third person, particularly in sales collateral. Sales 

emails or less-formal communications may use the second person (you, we, our).  

In limited circumstances, e.g., personal communications in SalesForce® to a rep, may use first 

person (“I”), but in general avoid personal pronouns whenever discussing funds, in reports, etc.

• ��Use “The Fund performed well in the second quarter,” (third 

person) rather than “we performed well” (second person).

Formatting Copy

In general, company communications are formatted to have a left-justified margin, leaving the right 

margin to be decided by the number of words that fit on the line. The result is described as “rag 

right” or a ragged right margin. Fully justified text is never used.

Vertical Capital Income Fund Boilerplate

About Vertical Capital Income Fund

Vertical Capital Income Fund is a closed-end, continuously offered interval fund that primarily 

invests in residential whole mortgage loans and residential whole loans secured by deeds of trust.  As 

a closed-end interval fund, it provides limited liquidity on a quarterly basis. The investment objective 

of the Fund is to seek income.

Giving Vertical a Voice

Vertical Capital Income Fund  
MEMBER FINRA/SIPC

Back to  
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PowerPoint style

Examples of approved templates are shown at right. While template  

creation is ongoing, certain preferences are detailed here.

Basics to style a PowerPoint

February	19,	2016		|	3549-1		|		For	Financial	Professional	Use	Only	 2	

A	Unique	Fund	for	a		
Unique	Opportunity	

Purchase	securiYes	at	a	discount	

Limited	compeYYon	among	purchasers	

Clear	understanding	of	collateral	value	and	repayment	risks	

Well-defined	exit	strategy	for	individual	holdings	

1	For	Financial	Professional	Use	Only	 ©	2016	Provasi	Capital	Partners	MEMBER	FINRA/SIPC		|		3549-1	
XXXX-NLDxx/xx/xxxx	

A	Unique	Source	of	Income	for	
Today’s	Diversified	PorSolios	

First	Quarter	2016	

General Use 
PowerPoint  Template

Fund	Profile	

What	is	Ver5cal	Capital	Income	Fund		(the	“Fund”)?	
|  An	income-oriented	Fund	that	invests	in	performing	
residen[al	mortgage	notes	issued	by	banks	and	sold	in	
the	secondary	marketplace	

How	is	the	Fund	structured?		
|  The	Fund	is	a	con[nuously-offered,	closed-end	1940-Act	
fund,	featuring	daily	pricing	and	daily	purchases,	
transparency	of	holdings	and	quarterly	redemp[on	
periods.	

	

February	22,	2016		|	3549-1		|		For	Financial	Professional	Use	Only	 5	

This is the header.  
Leave it alone.

The typeface Calibri is the predominant “font” for presentations.

Calibri Bold 18’

Calibri and vertical  
bullet “shift - |”

Page number or “folio”.

Date and sku
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Loan	Purchase	Process	

Review	loan	pools	from	sellers	
Key	metrics:	credit,	quick	sale	value/LTV,	payment	history,	70-75%	acquisi[on	to	value	

Issue	leMer	of	intent	to	seller	

Acceptance	and	provision	of	data	files	

Deep	underwri5ng	
Focus:	credit,	home	value,	collateral/documenta[on,	verifying	[tle	

Pricing	adjustments	
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PorSolio	Snapshot	

PorSolio	holdings	are	subject	to	change.	PorIolio	Value	represents	the	original	cost	of	the	mortgage	notes	acquired	by	the	fund.	Unpaid	Balance	represents	the	current	amount	outstanding	on	the	
mortgage	notes	held	by	the	fund.	Collateral	Gap	is	the	difference	between	porSolio	value	and	total	unpaid	balance	of	first	notes.	Collateral	value	is	the	total	assigned	market	value	of	the	collateral.	 

Fund	Aggregate	 Fund	Average	

PorSolio	Value	 $149,688,733	 $157,900	

Unpaid	Balance	of	First	Notes	 $177,275,475	 $186,999	

Collateral	Gap	 $27,586,742	 $29,099	

Collateral	Value	 $220,488,921	 $232,583	

Figures	as	of	12/31/2015.	

Note the use of the 
Vertical “I” icon here.

Use the grid system 
when composing new 
pages. Make fonts, 
spaces and margins as 
consistent as possible.

Maintenance consistent 
point sizes for various 
headlines, body copy, 
drop quotes, chart  
content etc.

Note the transparency 
over photography and 
the sparing use of drop 
shadows.

Calibri used for footnotes 
and disclosures.

Using the table function 
in PowerPoint, align right 
all the numbers and date 
headers, to give the  
illusion of decimal 
aligned numbers. When 
possible use true decimal 
alignment.
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Co-branded  
Marketing

Whenever possible, keep the Vertical Capital Income Fund identity in first position on any co-

branded marketing piece. The co-branded partner’s logo should appear at the right of the Vertical 

logo, with a minimum distance between the logos of two “C”s. The co-branding partner’s logo 

should not appear larger than the total height or width of the Vertical logo, as shown below.

To ensure that the brand is represented at its best, remember 
to always request a proof prior to production. Proofs can then 
be routed through the Creative Department. This ensures that 
any errors can be corrected before a costly mistake is made.

Stacking OrderTo ensure that the Vertical 
brand is represented at its best, 
remember to always request a 
proof prior to production.

Remember Minimum Spacing 

If using the Vertical logo in stacked 

arrangement, it’s always preferable to 

stack the Vertical logo above the co-

sponsor, and make sure that there is at 

least one vertical “C” space between the 

two logos as shown at right. 

Back to  
Table of Contents
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Chief Marketing Officer

Kellie Richter..........................................................214.000.0000

krichter@provasicapital . com

Director of Sales Support Marketing

Harry Breda..............................................................214.000.0000

hbreda@provasicapital . com

Marketing Project Manager—Product

Cerilla Beecham...................................................214.000.0000

cbeecham@provasimail . com

Marketing Project Manager—Platform

Amber Paschall................................................214.000.0000

apaschall@provasimail . com

Marketing Sales Support

Director of Conferences & Events

Warren Farmer.......................................................214.000.0000

wfarmer@provasimail . com
Conferences & Events Specialist

Erica Ketay.................................................................214.000.0000

eketay@provasimail . com

Director—Strategic Communications

Jonathan Ball..........................................................214.000.0000

jball@provasimail . com
Senior Editor

Lisa Hubert...............................................................214.000.0000

lhubert@provasimail . com
Content Marketing Specialist

Bianca Buchanan...............................................214.000.0000

bbuchanan@provasimail . com

Corporate Communications

Creative Director

Tom Venner..........................................214.000.0000

tvenner@provasimail . com

Associate Creative Director

Larry Wilkerson..................................214.000.0000

lwilkerson@provasimail . com

Senior Art Director

Lee Dean...............................................214.000.0000

ldean@provasimail . com

Art Director

Scott Cleveland...................................214.000.0000

scleveland@provasimail . com

Art Director—Video Production

Matt Lillis.............................................214.000.0000

mlillis@provasimail . com

Art Director—Digital Media

Alex Kushner.......................................214.000.0000

akushner@provasimail . com

Production Manager

Jenna Sanborn.....................................214.000.0000

jsanborn@provasimail . com

Creative & Production

Whom Should I  
Contact with  
Questions?
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